SAMPLE CHARACTERISTIC

	Characteristics of Respondents
	Frequency
	Percentage

	Sex
	Male
	19
	21%

	
	Female
	71
	79%

	Education
	Elementary school
	0
	0%

	
	Junior high school
	0
	0%

	
	High school
	31
	34%

	
	Diploma
	1
	1%

	
	Bachelor
	56
	62%

	
	Master
	2
	2%

	Occupation
	Student
	4
	4%

	
	College student
	20
	22%

	
	Employee
	41
	46%

	
	Entrepreneur
	14
	16%

	
	Housewife
	11
	12%

	Monthly 
	<=  IDR 1.000.000
	18
	20%

	income
	> IDR 1.000.000 – IDR 2.000.000
	22
	24%

	
	> IDR 2.000.000 – IDR 3.000.000
	12
	13%

	
	> IDR 3.000.000 
	38
	42%

	Frequency 
	1 – 2 times in a month
	71
	79%

	of purchase
	3 – 5 times in a month 
	13
	14%

	
	5 – 10 times in a month
	6
	7%

	
	> 10 times in a month 
	0
	0%


RESEARCH INSTRUMENTS
Peer Communication
	Indicator
	Percentage
	Average

	
	1
	2
	3
	4
	5
	

	Share product usage experience
	3,33
	20,00
	35,56
	41,11
	0,00
	3,14

	Gather information
	3,33
	30,00
	38,89
	27,78
	0,00
	2,91

	Purchase boost
	11,11
	47,78
	30,00
	11,11
	0,00
	2,41

	Share product purchasing experience
	10,00
	22,22
	34,44
	33,33
	0,00
	2,91

	Average Peer communication
	6,94
	30,00
	34,72
	28,33
	0,00
	2,84


Usage Intensity

	Indicator
	Percentage
	Average

	
	1
	2
	3
	4
	5
	

	Duration of use
	11,11
	22,22
	15,56
	31,11
	20,00
	3,27

	Routine
	14,44
	26,67
	21,11
	25,56
	12,22
	2,94

	Proud
	17,78
	36,67
	27,78
	14,44
	3,33
	2,49

	Complete daily activities
	10,00
	13,33
	20,00
	34,44
	22,22
	3,35

	Average Usage Intensity
	13,33
	23,78
	19,78
	27,78
	15,33
	3,01


Online Impulse Buying
	Indicator
	Percentage
	Average

	
	1
	2
	3
	4
	5
	

	Spontaneity
	7,78
	32,22
	28,89
	26,67
	4,44
	2,43

	Unplanned
	17,78
	44,44
	18,89
	17,78
	1,11
	2,3

	Cannot resist buying
	27,78
	46,67
	11,11
	13,33
	1,11
	2,13

	Risk
	26,67
	41,11
	12,22
	16,67
	3,33
	2,29

	Average Online Impulse buying
	21,75
	43,65
	16,03
	16,83
	1,75
	2,33


Urge To Buy Impulsively
	Indicator
	Percentage
	Average

	
	1
	2
	3
	4
	5
	

	The desire to buy suddenly
	14,44
	36,67
	24,44
	22,22
	2,22
	2,61

	Desire to buy
	17,78
	43,33
	21,11
	15,56
	2,22
	2,41

	Average Urge to buy impulsively
	16,11
	40,00
	22,78
	18,89
	2,22
	2,51
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OUTER LOADING

	Construct 
	Indicator
	Loading factor
	Cut off
	Remark

	Peer Communication
	PC_1
	0,714
	0,6
	Valid

	
	PC_2
	0,681
	0,6
	Valid

	
	PC_3
	0,79
	0,6
	Valid

	
	PC_4
	0,788
	0,6
	Valid

	Usage Intensity
	UI_1
	0,768
	0,6
	Valid

	
	UI_2
	0,848
	0,6
	Valid

	
	UI_3
	0,754
	0,6
	Valid

	
	UI_4
	0,841
	0,6
	Valid

	
	UI_5
	0,841
	0,6
	Valid

	Online Impulse Buying
	OIB_1
	0,626
	0,6
	Valid

	
	OIB_2
	0,691
	0,6
	Valid

	
	OIB_3
	0,81
	0,6
	Valid

	
	OIB_4
	0,852
	0,6
	Valid

	
	OIB_5
	0,788
	0,6
	Valid

	
	OIB_6
	0,845
	0,6
	Valid

	
	OIB_7
	0,719
	0,6
	Valid

	Urge to Buy Impulsively
	UTBI_1
	0,898
	0,6
	Valid

	
	UTBI_2
	0,922
	0,6
	Valid


CONSTRUCT RELIABILITY AND VALIDITY

	Construct
	AVE
	Cut off
	Remark

	Peer Communication
	0,555
	0,5
	Valid

	Usage Intensity
	0,659
	0,5
	Valid

	Online Impulse Buying
	0,586
	0,5
	Valid

	Urge to Buy Impulsively
	0,828
	0,5
	Valid


CROSS LOADING

	Indicator
	PC
	UI
	OIB
	UTBI

	PC_1
	0,714
	0,414
	0,38
	0,278

	PC_2
	0,681
	0,272
	0,189
	0,243

	PC_3
	0,79
	0,388
	0,385
	0,287

	PC_4
	0,788
	0,435
	0,43
	0,328

	UI_1
	0,388
	0,768
	0,424
	0,242

	UI_2
	0,456
	0,848
	0,523
	0,439

	UI_3
	0,539
	0,754
	0,474
	0,32

	UI_4
	0,319
	0,841
	0,506
	0,346

	UI_5
	0,405
	0,841
	0,446
	0,337

	OIB_1
	0,3
	0,499
	0,626
	0,486

	OIB_2
	0,272
	0,399
	0,691
	0,513

	OIB_3
	0,424
	0,511
	0,81
	0,642

	OIB_4
	0,37
	0,407
	0,852
	0,712

	OIB_5
	0,314
	0,435
	0,788
	0,629

	OIB_6
	0,521
	0,531
	0,845
	0,762

	OIB_7
	0,351
	0,362
	0,719
	0,552

	UTBI_1
	0,322
	0,336
	0,699
	0,898

	UTBI_2
	0,377
	0,428
	0,775
	0,922


PATH COEFFICIENTS

	Hypothesis 
	Direct coefficient
	t-statistics
	t-table
	Remark

	H1: PC ->  OIB
	0,095
	1,453
	1,988
	Not support

	H2: PC -> UTBI
	0,228
	2,118
	1,988
	Support

	H3: UI -> OIB
	0,257
	3,579
	1,988
	Support

	H4: UI -> UTBI
	0,304
	3,01
	1,988
	Support

	H5: UTBI -> OIB
	0,667
	13,053
	1,988
	Support


SPECIFIC INDIRECT EFFECT

	Variable
	Direct coefficient
	t-statistics
	t-table
	Remark

	PC -> UTBI -> OIB
	0,152
	2,102
	1,988
	Support

	UI -> UTBI -> OIB
	0,203
	2,885
	1,988
	Support


